2026 Research Committee Agenda

Providing the energy industry with the latest information in customer 
engagement and smart energy, the Smart Energy Consumer Collaborative’s 
Research Agenda highlights the key topics that will be explored in 2026.


2026 State of the Consumer Report
Drawing on SECC’s consumer research projects from 2025, including the Customer Insights Spotlight Series and Smart Energy Snapshot Surveys, this annual report presents the major themes on today’s utility-customer relationship and discusses ways that the energy industry can increasingly move toward customer-centricity. 

Exploring Energy Affordability: Barriers and Opportunities 
This research aims to examine the dynamics of energy affordability in various socio-economic contexts, uncovering how energy prices affect residential households. The study will focus on understanding affordability metrics by defining and analyzing the metrics that best represent energy affordability across different demographics and geographic areas. We will also investigate the barriers faced by vulnerable populations in accessing affordable energy, including economic, infrastructural, and policy-related constraints. Some key questions to be included: Do consumers know if their energy costs are going up, and if so, why? Do they feel like they have agency when it comes to energy bill management? 

Analyzing Rate Choices: Implications for Consumer Behavior 
This research project will investigate the various electricity rate structures available to consumers and how these choices affect consumer behavior, energy consumption, and overall satisfaction. With the increasing complexity of electricity markets and the push for sustainable energy usage, understanding electricity rate options is crucial for both consumers and policymakers. We will analyze how different rate structures and enabling new devices will impact consumer energy consumption patterns, with a focus on peak demand reduction and energy conservation behaviors.

Pathways for Home Electrification: Exploring Consumer Adoption 
This study will explore viable pathways for residential electrification, identify technological and economic barriers, and propose strategies that facilitate a just and widespread transition. We will also explore if the loss of federal incentives has impacted consumers decision making process. As part of this project, we will assess the current technologies enabling household electrification (e.g., heat pumps, induction stoves, electric water heaters, home batteries, and EV integration). Then we will identify how behavioral, social and economic factors influence consumer adoption of these electrified systems. 




