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Winter 2026, Brand Strategy Committee Meeting
February 11, 2026| Virtual

Committee Members Present:
Sarah Farlee, Freestate EC, KS (Chair)
Anne Gardiner, Butler County REC, IA
Anitra Ellison, GreyStone Power Corporation, GA
Erica Fitzhugh, Southeastern Electric, SD
Katrina Goggins, Mid-Carolina Electric, SC
Leslie Guisinger, Hancock Wood EC, OH
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Jacquelyn Muennink, Medina Electric Cooperative, TX
Caralyne Pennington, Farmers RECC, KY
Melissa Swinehart, Tri-State G&T, CO
Jillianne Tebow, Central Rural Electric Cooperative (OK)
William Yarborough, Continental Divide, NM

Committee Members Not Present:
[bookmark: _heading=h.1fob9te][bookmark: _heading=h.2et92p0]Jennifer Cummings, Horry Electric Cooperative, SC
Katrina Goggins, Mid-Carolina Electric, SC
Kami Mohn, Associated Electric Cooperative, MO
Weston Putman, Umatillla EC, OR

Touchstone Energy Staff:
Mary Ann Cristiano
Rafael Fernandez
Renee Tritten
Sean Walker
Meeting Opening
Meeting was called to order, Sarah took roll call and called for a motion to approve the Fall 2025 meeting minutes. A correction was noted by Erica, clarifying that she is from South Dakota rather than North Dakota. A motion to approve the corrected minutes was made by Erica and seconded by Melissa. The minutes were approved as amended.
Strategic Priorities
Jana Adams presented the national strategic priorities for 2026. Although priorities remain largely consistent year-over-year, they evolve to reflect emerging needs across the Touchstone Energy network. The priority areas are expand program engagement, increase and diversify non-dues revenue streams, strengthen and expand research and benchmarking and continue outreach to non-members.
Program Updates
Media
The Assembly media team delivered a detailed review of 2025 media performance and shared the plan for 2026. Key highlights included:
Delivered more than 106 million impressions in co-op zip codes. Programmatic mobile and video continued to perform strongly, with contextual and behavioral targeting driving the highest engagement. CTV retargeting achieved exceptionally high video completion rates (98–99%).
2026 media strategy shifts to video-only, enabling two flights of high-impact addressable TV and an added-value brand study.
Current ad trends show that streaming consumption continues to rise, making CTV increasingly central to advertising strategy. AI‑generated content is rapidly increasing, heightening consumer skepticism and underscoring the need for authentic, human‑created messaging. Assembly also noted emerging shifts such as ChatGPT introducing ads, TikTok instability, and evolving brand‑safety dynamics.
Advertising & Research 
Rafael shared the creative update. Recent releases include the flood‑safety animation and the solar consideration video. A right‑of‑way animation series will be released in June. Customized co-op ads were emphasized as a high-impact, low-cost option allowing co-ops to leverage national-quality production while keeping local identity.
Mary Ann reviewed the five-year advertising impact study, showing a 9% increase in co-op satisfaction among members aware of national ads. The Cooperative Advantage report is in its second year, and participation is free, and co‑ops receive an additional ACSI score. Optional local reports include customized data analysis, benchmarks, and member comments. The participation deadline is March 15.
SHiNE
The Shine team reported growth, including 118 live sites and the goal of $300,000 in revenue for program and $132,000 for Content Support. Key goals for 2026 include enhancing templates, improving CMS functionality, and continuing to strengthen security and support systems. New templates such as Energy Efficiency were added to the portfolio along with improved onboarding tools, and content support integrations with new site builds. 
Roundtable
Participants shared their experiences with various Touchstone Energy programs. Several co‑ops highlighted the value of Shine, Co‑op Web Builder, Touchstone Energy Social, customized ads, Questline content, and LinkedIn Learning. There was strong interest in more training resources and co-op assistance with digital asset storage and management tools.
Some co‑ops noted the decline in demand for Co‑op Connections among local businesses. Others emphasized the importance of aligning local advertising with national campaigns.
Other Business / Adjourn
A motion to adjourn was made by Melissa and seconded by Jacquelyn. The committee expressed gratitude to Mary Ann Cristiano for her leadership and contributions, as this was her final committee meeting. Members were also reminded that the 2026 JAM will be held in Chicago on July 21–22. A motion to adjourn was made by Melissa and seconded by Jacquelyn.
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